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Research Communications at Cambridge



Why bother,
Part I



Why bother,
Part II



• Antidepressants can cause ‘emotional blunting’, study shows

• Just one day of work is enough to give a mental health boost

• Cambridge University significantly cuts carbon emissions after taking lamb and 
beef off the menu

• UK’s first Early Cancer Institute is launched in Cambridge

• First hominin muscle reconstruction shows 3.2 million-year-old ‘Lucy’ could stand 
as erect as we can

• 'Bawdy bard' manuscript reveals medieval roots of British comedy

• T-Cells captured on film fighting (and beating) cancer cells inside the body



What makes a story newsworthy?

• Brand new research
• Relevance to people’s lives
• Human interest
• Topical / Fits news agenda
• Biggest, fastest, most expensive…
• Surprising / Controversial
• Quirky
• Strong images or video

Does it pass the ‘so what?’ test?



How we 
choose 
stories or, 
how to keep 
your press 
office happy

We have at least five working days’ notice

We can embargo the release (i.e. we can send it 
out before it’s published) 

The first and/or last author(s) are from Cambridge 

The story is likely to be covered in national and/or 
international media

The research has or is likely to have meaningful 
impact 

Strong videos or images are available

The content is of strategic importance (e.g. a major 
grant or donation)

The content fits into a particular OEAC campaign 



Effects of ventilation on 
the indoor spread of 
COVID-19

The REACH radiometer 
for detecting the 21-
cm hydrogen signal 
from redshift z ≈ 7.5–
28.

Turning a study into a story





The interview: things we will likely ask you

• What did you do?
• How did you do it?
• What did you find?
• What’s new about this?
• What does it mean? (Why should I be interested?)
• Was there anything that surprised you?
• What excites you the most about this research?
• What are your next steps?







https://www.cam.ac.uk/research/news/uk-plants-flowering-a-month-earlier-due-to-climate-change

https://www.cam.ac.uk/research/news/uk-plants-flowering-a-month-earlier-due-to-climate-change




Three things a good press 
release should do. 

1. Grab a journalist’s attention, quickly. 
2. Anticipate and answer any reasonable questions a journalist will have.
3. Written like a news story, so a journalist could take your name off it and put their name in. 
(This is good for press officers, less so for news consumers.) 



University of Cambridge scientists 
make novel, groundbreaking discovery

An interdisciplinary team of University of Cambridge scientists, funded by a very important foundation, 
have reported a novel discovery in the high-impact journal Nature. 

The team was led by Professor Galaxy Brain from the Department of Paradigm Shifts, and included 
researchers from Abertay University, Aberystwyth University, Anglia Ruskin University, Aston University, 
Bangor University, University of Bath, Bath Spa University, University of Bedfordshire, University of 
Birmingham, Birmingham City University, Bishop Grosseteste University and the University of Bolton.

“I am delighted with this discovery, as it truly demonstrates the interdisciplinary nature of our work and 
the global impact of Cambridge research,” said Professor Brain. 

”I am delighted with this result, as it echoes our world-leading results in the last REF,” said co-author 
Professor Genius Smith. 

“I am delighted with this result too, and I definitely said this sentence out loud,” said co-author Professor 
Jane Mastermind. 



The researchers have cured cancer. 

-ENDS-



The media is interested in 
my research.
Now what? 



Know
Your
Audience



A bit about ‘dumbing down’



Frequently asked questions

• Will the media contact me?
• Can I get back to the journalist tomorrow?
• Do I really have to speak to the Daily Mail?
• Can I ask for the questions in advance?
• Can I speak ‘off the record’?
• Can I say what I want once the interview is over?
• Will I see the article before it’s published?
• What happens if I’m misquoted or the article is wrong?



Clarity is everything
• https://twitter.com/AaronDBerman/status/1541576231891525633

• https://twitter.com/AaronDBerman/status/1544727628480802817

https://twitter.com/AaronDBerman/status/1541576231891525633
https://twitter.com/AaronDBerman/status/1544727628480802817


What you’re aiming for

• Get your point(s) across
• Stay in control
• Make your work relevant to your audience
• Say something memorable (in a good way)
• (Get in touch with us if you want to do a practice interview)



What will I be asked?

• Think ahead of time what questions you might be asked
• How will you answer them?
• You’re unlikely to be told in advance
• Do not learn your answers by rote – even if you are told in 

advance what you will be asked
• Most questions will be friendly, focused, expected and 

standard…
• …But what’s the worst question you might get asked?



• DON’T stonewall – use your answer to get out another key 
message

• Give a short answer to close off the issue and bridge to shift 
focus

• Don’t speculate if you’re uncomfortable
• Don’t repeat negative phrases
• Don’t attack people personally, but say why actions, 

inactions or viewpoints they’ve taken are unproductive

Answering difficult questions



Expert comment



The Conversation

Pitch to them here

https://theconversation.com/uk/pitches


Some useful resources to aid 
your writing: 
The Guardian style guide

https://www.theguardian.com/guardian-observer-style-guide-a


Some SciComm Resources:

Association of British Science Writers: http://absw.org.uk

British Interactive Group (BIG): https://www.big.uk.com/

Association for Science Education: https://www.ase.org.uk/

STEM Ambassadors: https://www.stem.org.uk/stem-ambassadors

SCOTPEN (Scottish Public Engagement Network): https://www.scotpen.org

World Federation of Science Journalists: http://wfsj.org/v2/

Public Communication of Science and Technology: https://pcst.co/

(via https://www.notion.so/Scicomm-Tips-afe532e0c5f6421fa51b600b972c8f31)

http://absw.org.uk/
https://www.big.uk.com/
https://www.ase.org.uk/
https://www.stem.org.uk/stem-ambassadors
https://www.scotpen.org/
http://wfsj.org/v2/
https://pcst.co/
https://www.notion.so/Scicomm-Tips-afe532e0c5f6421fa51b600b972c8f31
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